
E-Store is “E-Z”
The DigiCOPY E-store is a one-stop 
shop for business cards, letterhead, 
invites, posters, banners, signs,  
canvas prints...almost anything you 
can imagine printing on.  

You can select one of any number 
of designs, or upload your own 
artwork. Pricing calculators with all 
items... “check out” and you are on 
your way.

The lightning quick turnaround time 
DigiCOPY is known for, all from 
the comfort or your home or office 
computer. Go to estore.dcopy.net 

“Like Us” on  
Facebook
Please take a moment 
to “like” DigiCOPY on  
Facebook to receive 
information on special offers,  
promotions, track company  
activities, co-workers in the  
community and other information.  
Share our page with colleagues 
and other Facebook friends.  

Committed to Helping Animals
Animals truly need the voices of their human advocates. 
All too often, when the interests of man and animal are in 
conflict, man prevails. Animal welfare is a social matter, of 
which, people need to learn to be passionate.  
 
The Eau Claire County Humane Association is dedicated 
to educating the public about the need for humane 
treatment of all animals and responsible pet ownership. 
They wish to contribute to a better life for animals and to 
inspire awareness of and compassion for all living beings. They aspire 
to provide a safe haven, loving attention, nutritious food, meticulous 
health care, and daily exercise to each and every animal in their care, 
and to do their best to secure for each of the animals permanent, loving, 
responsible homes. They carefully attempt to match companion animals 
with caregivers to attain a quality and nurturing lifestyle for both pet 
and owner.  

The Eau Claire County Humane Association has an open admission 
philosophy — accepting every animal regardless of health, age, breed, 
or temperament. They feel open admission is essential to providing 
shelter and care to the thousands of animals who otherwise have no safe 
refuge. 

DigiCOPY is a proud sponsor of ECCHA programs and supports the 
organization with in-kind printing.  To learn more about the ECCHA, go 
to www.eccha.org, or to find an animal shelter for readers outside the 
Eau Claire area, type “animal shelter near me” in your search engine.

Food Collection in 
DigiCOPY Stores
Hunger does not start or end 
with the holidays.  In that spirit, 
DigiCOPY co-workers are 
collecting non-perishable food 
items in all of our stores.  We 
are partnering with Feeding 
America, Feed My People, and 
Hunger Task Force to collect 
food to battle hunger  
year-round in the communities 
where we work and live.  Thanks, 
in advance, for your generosity.  
Stop by a DigiCOPY store today 
with your non-perishable food 
donations.
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Shorten the E-mails Chains
In an age where tweets and snaps have marginalized 
e-mail among younger consumers, e-mail remains em-
bedded in corporate culture. In its most recent “State 
of Enterprise” work report, Workfront found 33% of US 
workers think email is inherently flawed, with slightly 
lower percentages finding fault with the communication 
medium when attempting to document version control, 
document reviews and approvals, and managing to-dos.

Respondents were more likely to identify structural  
issues with email as problems, with 40% bemoaning  

difficulty in finding information within the message “pile” and 55%  
identifying long conversation threads as problematic. Both problems are 
exacerbated by getting copied on unwanted emails, cited by 54% of those 
surveyed. More than half of respondents said lengthy emails serve as a 
poor substitute for more personal communications.



People generally like it when others take an interest, 
express it and listen. Most people enjoy the  
opportunity to talk about what matters to them. I 
had the good fortune of visiting a close friend  
recently. We’ve been friends for a long time and it’s 
been far too long since I’ve last seen him.

In addition to connecting with my friend, I shared some 
fellowship with his wife and their 10-year old daughter, 
Ellie. The four of us visited a farmers market, had dinner 
,with ice cream for dessert, and enjoyed a homemade 
breakfast. And beyond all that good, Ellie treated us to 
a performance of her exceptional Irish dancing.

After the dining room furniture was moved out of the 
way to reveal the stage, she performed several jigs and 
reels, in both ghillies (soft) and heavy (hard) shoes. She
even wore her solo dress. I learned that a dancer earns 
the right to wear a solo dress by winning a cup at a feis 
(pronounced “fesh”), an organized dance competition. 
Ellie earned her solo dress honors at the Feile Chualann 
Bray Feis in Bray, County Wicklow, Ireland.

Bella, their 15-year old Karelian Bear Dog performed in 
a cameo capacity by fortuitously ambling across the 
stage a time or two (no ghillies, heavy shoes or solo 
dress for Bella). As part of her performance, Ellie also 
shared her knowledge of Irish dance, and thoughtfully 
answered my many questions about dancing.

After her show was over and before she retired for the 
evening, Ellie said good night to everyone and then 
said to me, “Thank you for being interested.”

A bit surprised, I replied, “Well, you’re welcome” and 
told her she made it easy to be interested.  It was clear 
that my interest in her is what mattered to her, and my 
expression of it through my questions and listening,  

 
m

made an impression on her. And, she  
really made an impression on me by  
expressing her appreciation for me being 
interested.

As I thought about it over the next week or so, I  
realized how meaningful it is to simply take interest in 
another person and demonstrate it. When someone 
knows another is interested and is listening, they are 
likely to reciprocate. We have a wonderful opportunity 
to develop and strengthen our connections with one 
another by simply taking an interest in each other and 
acting on it through questions and sharing and  
listening.

Sometimes it’s easy to be interested in other people – 
after all, we find them interesting! Perhaps we know we 
have things in common or we think the same way or 
have the same beliefs. Or, maybe for whatever reason, 
right off the bat, we think they’re cool or hip. That’s fun.

Too often, it’s also too easy to NOT be interested in 
some people. Perhaps we know (or think we know) 
that we don’t have things in 
common, or that we disagree 
or have different beliefs. For 
whatever reason, they just 
don’t seem worth our  
interest. Based on our beliefs 
and perceptions, we keep 
them at arm’s length. We’re 
not interested.

What are the costs of that 
choice to not be interested? 

What do we miss out on?

We miss an opportunity to learn about another person 
– their ideas, beliefs, hopes and dreams. We miss an 
opportunity to broaden our own perspectives and  
reflect on our own ideas, beliefs, hopes and dreams. 
We miss an opportunity to better understand one  
another, and in doing so we miss an opportunity to 
bridge gaps, perhaps resolve differences and treat one 
another better.

So what do we gain by choosing to be interested in 
others? We gain an opportunity to understand one 
another and have empathy. We gain an opportunity 
to reflect on and broaden our perspectives. We gain 
an opportunity to enjoy the richness that our diverse 
world offers. We demonstrate respect for one  
another. We perhaps inspire others to do the same. 
             (See “Rob Otte” on page 4)

 Interested           
         Rob Otte

DigiCOPY co-workers from Stevens Point and friends who 
are UW-Stevens Point alumni (and future alumni), serve 
dinner to Salvation Army residents and community  
members monthly at the Hope Center in Stevens Point. 

Re-Invest in Your Community
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Familiar Faces in 
New Places
Two current DigiCOPY  
co-workers have assumed new 
roles at the Green Bay store 
location, 211 E. Walnut Street.  

Longtime Green Bay residents, Sheryl Biersteker 
(new Regional Account Representative) and Kyla 
Wallenfang (new Customer Service Representative), 
kicked off the new year with new roles on January 1st.

Biersteker (right) will support DigiCOPY 
customers and prospects throughout the 
Bay area and Fox Valley, and Wallenfang 
will focus on managing customer orders 
from start to finish and ensuring high 
quality.  Both will recommend printing 
solutions for customers/prospects and 
provide quotes on a variety of projects.

Before starting at DigiCOPY 4 ½ 
years ago, Biersteker spent 25 years 
at JC Penney in the home department, where she 
developed her love for customer service.  “Customer 

service is my passion, and I am thankful for the 
opportunity to spread the word about the services 
DigiCOPY offers to business in northeast Wisconsin,” 
she said.  

Wallenfang (right) worked with 
Biersteker at JC Penney for 
seven years and looks forward to 
continuing the relationship.  “I am 
extremely excited to transition  
into this new role and continue 
to work closely with Sheryl 
expanding our customer base 
while maintaining the highest  
level of service to our customers,” 
she said.  Wallenfang has also been 
with the company for the past 4 ½ years.

In her spare time, Biersteker is an avid Milwaukee 
Brewers fan, and enjoys traveling, community 
service through her Optimist Club and family 
time.  Wallenfang enjoys cooking, wine tasting, 
photography, scavenger hunts and following sports 
teams in Green Bay and across the state.

Wide World of DigiCOPY

Vitamin Water: Ask the Dietitian!
 -Sarah Lynch, RD, CD  Ascension Employer Solutions

Q: Many beverages, such as bottled waters, now have vitamins, minerals, or fiber in them. They claim to burn  
calories, give you energy, relax you, and improve your immunity. What do you think of these products?
 
A: No clinical studies exist to show benefits to any degree of certainty regarding vitamin intake and immunity,  
unless a person is severely malnourished. Likewise, no solid evidence proves that any vitamins help to either  
increase your energy or calm you down when you’re feeling frazzled.

The water products claiming to increase energy often contain high levels of 
caffeine, with some products actually supplying more of the stimulant than 
popular soft drinks. Some fortified-water formulations contain guarana, a plant 
that is full of caffeine.

Other waters boast a whole array of added vitamins. The water-soluble  
vitamins are passed into your urine if your intake is more than what you need. 
However, fat-soluble vitamins (vitamins A, D, E, and K) are stored in your body, 
and carry the possibility of overdose with some negative health effects.

The kind of fiber found in this water isn’t the insoluble form that keeps you 
regular. It’s a soluble form, which may or may not help to keep you from  
feeling full for longer.

Many “fortified” or “enhanced” waters contain sugar, sometimes as much as 
a soft drink, as well as the calories that go with it. In many cases, you could 
get the same amount of vitamins or other added nutrients with less sugar and 
fewer calories in the form of whole food. This is even the case with low-calorie 
enhanced waters, which are flavored with artificial sweeteners. Whole foods provide more fiber and other  
phytochemicals and antioxidants that are important to your health.

Save your money, the environment, and your health by choosing fruits, vegetables, whole grains, and lean protein 
over a bottle of clear liquid with a handful of questionable add-ins.

 dcopy.net February 2019    Page 37

W
ID

E
 W

O R L D  O F D

IG
IC

O
P

Y



And, we gain an opportunity to be inspired by  
others. We also often gain the joy of a fun  
conversation, a few laughs and the positive feelings 
that come with sharing a connection with another 
person.

I wonder how many fascinating people have come 
and gone in my life that I failed to choose to be  
interested in? What a loss for me.

Thank you, Ellie, for helping me reflect on how  
important it is to be interested in others. I believe 
what you helped me learn will pay off for me for the 
rest of my life. And, thanks for putting on a great 
show and for being so interesting!

A note – Bella, their beloved companion, has since passed 
away. For 15 ½ years she gave and took love with her  
humans freely and fairly. She enjoyed a full, rich, warm and
safe life, and she enriched those who knew her through her 
companionship and devotion.

(Rob Otte from page 2)

New Equipment in Stevens Point, 
Green Bay & Milwaukee
The envelope and letterhead capabilities in Stevens 
Point received a huge boost in January as an I Jet 
Color 30 machine (below) has been added to the mix. 
More speed and colored ink capabilities are offered to 
meet customer envelope and letterhead needs. Stop 
by the store at 428 Division Street, to see the smile on 
store manager Nicky Brillowski’s face, or call 715-295-
9606 to learn more about printing your envelopes and 
letterhead with DigiCOPY.

Green Bay and Milwaukee have both installed the Xerox 
C60 Color printer (below right). It is a great  
complement to the  
Xerox Versant 80, the 
high production work-
horse of DigiCOPY. The 
C60 will allow the high 
production color ma-
chine to run larger jobs 
while it runs small com-
mercial jobs and serves 
our retail customers.

Acrylic Available on Flatbed Printer

Rob Otte is a trainer, speaker, writer and coach. You 
may contact Rob at otte.rob@gmail.com.
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DigiCOPY is now offering high-end prints on 
acrylic, produced on their flatbed printer in the 
Eau Claire store, like in the example pictured  
below of the signs in our Stevens Point store.  

DigiCOPY has produced pre-cut blanks in three 
size options

11” x 17”
18” x 24”
24” x 36”

The acrylic has a thickness of .220 inches and has 
holes pre-drilled in all four corners for mounting.  

In addition to the prints, wall mounting kits that 
can be paired with the signs are also available 
(below).  These kits include a set of 4 aluminum 
standoffs (in black or silver), drywall screws, wall 
mount screws, a mini level and complete  
instructions for mounting.  

This system is exactly what was used for  
mounting the “DigiCOPY Company Philosophy” 
signs in store locations across the state (above). 
Every store has these signs...a visual aid for  
customers to reference when you stop by.  Each 
store has acrylic swatches to get a look and feel 
for the printing material and all the other options 
for our flatbed printer.

Due to expense in setup, the $25 minimum  
flatbed charge is still in place. Stop by any store 
or contact your acct. rep today!



Print to Mail - Made Easy.
Direct mail is a powerful tool.  At DigiCOPY, we 
have years of experience helping customers  
advance their campaigns and promotions through 
direct mail marketing.  And we’re constantly  
adding new technology and equipment to provide 
the most effective output.

HOW IT WORKS
Mailing Type
We have the tools to handle your entire mailing 
project from start to finish.  We first work with you 
to define the mailing type that will work best for 
your project:

 First Class 
 (less than 200 pieces & select larger mailings)
  
 Mail pieces: postcards, letters, large  
 envelopes (flats) and small packages
 
 Standard Bulk 
 (select mailings more than 200 pieces)

 Mail pieces: larger quantities of mail prepared  
 for mailing at reduced postage.  Can apply to  
 various types of mail pieces.
 
 Every Door Direct Mail 
 (mail to every door in a targeted area)

 Mail pieces: large postcards with very specific  
 dimensions

Variable Data
Enhance your mail campaign  
by leveraging variable data  
technology.  You have the  
option to include custom text 
and images to better target 
your audience.

List Verification
You provide us with your mailing list and any vari-
able information to be printed on your mailing 
piece.  We then verify your addresses, NCOA 

certify the list and presort.  Our software can  
eliminate duplicate addresses, provide geocoding 
information, and output a list of address changes 
from your list.

Production
We print your mail pieces, assemble and prep them 
for mailing.  Your postage can be printed  
directly on your mail pieces for a professional  
finished product.

Delivery & Postage
We take care of delivering your mailing to the post 
office for distribution.  We give you the option to 
use our postal permit, our use your own.  You also 
have the option to provide a postage check which 
we can deliver along with your mail pieces.

Making it Easy
At DigiCOPY, we want to be an extension of your 
business.  That’s why we continually strive to  
offer the latest technology, products and services 
to help you manage your business, maximixe 
communication effectiveness and enhance your 
marketing.  We are your partner in propelling your 
business forward. 

We are very confident in the            
difference our mailing services 
solution can make for your 
business.  

See the coupon on the back of 
the newsletter to receive 25% 

off the printing portion of your next print & mail 
project.  Contact your account representative to 
learn more about DigiCOPY’s print/mail solution.
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784,120 pieces of direct mail 
printed and processed in 2018.

Almost 2.5 million pieces  
printed and mailed to date!
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Our Mission: To Serve
Our Philosophy:
Customers
We strive to build long-term relationships with 
each of our customers.  Together, we will  
provide the highest quality document  
solutions, employing digital technology and 
the dedicated, solution-oriented attitudes of 
co-workers.

Co-Workers
Each of our co-workers is a valuable member 
of the DigiCOPY family.  We appreciate their 
opinions, and recognize their hard work.  We 
value independent thinking and teamwork; and 
foster a flexible environment where creativity 
is rewarded.

Community
We acknowledge the invaluable relationships 
we form with our communities, customers, 
co-workers and suppliers.  We will play a vital 
role within each community we serve,  
providing career opportunities and unique 
services.

Here’s what our customers are saying:
“Order was done sooner than expected, happy to have received call 
when the order was done. Impressed with DigiCOPY team and how 
efficient they are with the huge work 
load and how busy they always are.”

“We were completely satisfied with 
our recent experience at DigiCOPY. 
Pleasant and professional service, good 
product without need for corrections.”

“Service overall is great. DigiCOPY 
team is always very accommodating. 
We have extremely short turnaround 
times and the printing is always good 
and fast. And they are always below our other printer in cost. We have 
small budgets, so that is a huge plus.” 

“Fast and friendly, I love DigiCOPY!”

Eau Claire (715) 552-3444   Green Bay (920) 857-2208  La Crosse (608) 782-4355
eauclaire@dcopy.net    greenbay@dcopy.net   lacrosse@dcopy.net

Wausau (715) 849-2679   Stevens Point (715) 295-9606
wausau@dcopy.net    stevenspoint@dcopy.net

Milwaukee Van Buren (414) 283-2679      Erie/3rd Ward (414) 291-4050    US Bank (414) 765-2379
milwaukee@dcopy.net   milwaukee_erie@dcopy.net  milwaukee_usbank@dcopy.net

8 locations to serve you...

Your DigiCOPY Acct Rep
<<SalesRep>> 
<<SalesRepEmail>> 
<<SalesRepPhone>>

25% off the printing 
portion of any  
mailing project   

Contact your account  
representative today!   

Offer valid through  
April 30, 2019

Not valid for on-line orders

Updates to our mailing list based on incorrect info above?  Contact Brant 
Bergeron at bergeron@dcopy.net or 715-347-2736. If you no longer wish to 
receive this publication, contact Bergeron as well.
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