
La Crosse Seed - “Growing” With DigiCOPY
La Crosse Seed has paired an unmatched portfolio of high-quality forage, 
cover crop and turf seed with knowledgeable and experienced sales and 
support staff since 1919. They distribute premium seed and related  
products through dealers across the Midwest and beyond.

La Crosse Seed has become a trusted industry 
leader by offering the best available products, 
service and support to create a complete, one 
stop solution for ag and turf retailers  
nationwide. They are proud to provide  
customers the “seed you need, when you  
need it.” La Crosse Seed primarily works  
business to business, catering to the seed  
industry that are not cash crops. DigiCOPY is proud to partner with them.

Printing is plentiful at La Crosse Seed, from tri-
folds to brochures and catalogs. “There is plenty 
of print collateral in our industy, especially in the 
demographics we cater to,” said Jacob Klatte, Senior 
Graphic Designer at La Crosse Seed.  “Our customers 
use plenty of print collateral, especially mailers, and 
the benefit of working with DigiCOPY is that they 
handle the print, processing and shipping of the 
mailings.  We can design a product, I send it over to 
DigiCOPY and I can ‘wash my hands’ of it.  That is 
extremely convenient for us,” Klatte adds.

“Direct mail is a powerful tool and we have the capabilities to handle  
entire mailing projects from start to finish,” said Craig Shuler, DigiCOPY 
President/CEO.  “From custom graphic design, to list verification, to  
addressing with barcodes, and delivery to the post office…our mailing 
services can help customers advance their campaigns and promotions 
through direct mail marketing,” he adds. 

DigiCOPY is approaching the 
milestone of processing its 4 
millionth piece of mail...go 
to dcopy.net and click on the 
“business solutions” tab to learn 
more about DigiCOPY mailing 
services.  

You can also contact your account rep listed on the back of the newsletter.

Jacob Klatte

E-Store is “E-Z”
The DigiCOPY E-store is a one-stop shop 
for business cards, letterhead, invites, 
posters, banners, signs,  
canvas prints...almost anything you can 
imagine printing on.  

You can select one of any number of  
designs, or upload your own artwork. 
Pricing calculators with all items... “check 
out” and you are on your way.

The lightning quick turnaround time  
DigiCOPY is known for, all from the  
comfort or your home or office computer. 
Go to estore.dcopy.net 

“Like Us” on  
Facebook
Please take a moment to 
“like” DigiCOPY on  
Facebook to receive 
information on special offers, promotions, 
track company activities, co-workers in 
the community and other information.  
Share our page with colleagues and other  
Facebook friends.  
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Subscribe To The DigiCOPY 
YouTube Channel
DigiCOPY has many  
wonderful stories to 
tell...and they have been 
captured on video.  Go to 
YouTube.com and search 
for “DigiCOPY” to view almost two dozen 
videos featuring our customers,  
co-workers and community. 

“Follow Us” on  
Instagram
New to the DigiCOPY  
social media platform is 
Instagram - the photo, 
caption and video sharing 
service.  To find the latest 
products, services, co-worker and com-
munity features, go to Instagram.com and 
search for “DigiCOPY.”



I realize the title is a bit odd, particularly now, but stick with 
me! One of my favorite songs is Neil Diamond’s Sweet  
Caroline. You know the one, right! 
“Hands, touching hands. Reaching 
out, touching me, touching you.” 
Maybe you were lucky enough to 
hear the pandemic version of that 
song. Pretty ingenious by him, to say 
the least: “Hands, washing hands, 
reaching out, Don’t touch me. I won’t touch you.” How many 
of you will have trouble getting that song out of your head 
now!

Over the Christmas holiday, my family stayed more local to 
avoid “touch” and utilized Zoom for my Dad’s annual  
Hallmark Christmas movie trivia contest. We were all huddled 
around our laptops. Turned out OK. Dad was appreciative. 
Definitely wasn’t anything close to holiday touching.

Touching brings many different thoughts to people’s minds. 
The question is, how do we “touch” people in our current 
environment. I will do my best to stay out of the political fray 
and medical research. We know that touching does impact 
transmission of disease and I won’t go beyond that. Touching 
also impacts other aspects of our lives.

Touch is so important in our lives. Think of how a baby or 
young child reacts to touch. How about a pet. 

Think of how you react to touch, if you 
can remember back that far. There is a 
physiological reaction to touch, most 
times good.

It is so awkward walking up to people now, too. I get the 
sense that people are looking toward some sort of touch, 
a handshake---high five—something, but many are clear in 
their non-verbal message not to get near them. The time is 
down the road when we get back to an appropriate comfort 
level. Somebody said the other day that when COVID is over 
he will get back to touching. Sadly, COVID will never be over, 
like many diseases, but we will have it under control so we 
can touch again.

Zoom and other virtual meeting tools have been a poor 
second to walking into a room, looking somebody in the eye 
and shaking hands. The other day I walked into a corporate 
meeting room and we all bumped elbows (although one 
brave soul did a gloveless fist bump with me). It was far better 
than Zoom but still not touching. We can be face-to-face if we 
are smart.

Having been involved 
with the non-profit and 
education world for 
most of my life, touch is 
something we talk about 
often. Our touches have 
had to be more creative 
with our donors and 
sponsors. The days of a 
coffee meeting are more 
challenging, so how do we stay connected? Touches are con-
tacts with key donors, sponsors, or board members.

Quite honestly, a business like DigiCOPY can help in that 
regard. While it does not achieve the level of physical touch, 
communicating through “touch” can still be done. It could be 
a poster, creative card, special letterhead, mailed newsletter 
(imagine that!), stickers, photo book, puzzle, or brochure.
Until we can physically touch, we must use the tools at our 
disposal and get creative. 

One “touch” we can make is an intentional act of kindness. 

Pay Forward. 

Add Value To Others. 

Touch.

 Touch  
   -Todd Kuckkahn
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Todd Kuckkahn can be reached at 
buckybuckets@charter.net

DigiCOPY In The Community

Through March 31st, DigiCOPY is supplying complimentary COVID-19 cards 
and envelopes in all store locations, to help communities show compassion 
in action and “Be the Light.”  “I invite you to stop by DigiCOPY and pick-
up complimentary cards and envelopes to help uplift the spirits of family 
members and neighbors in need during the COVID-19 pandemic,” said 
DigiCOPY CEO/Founder Craig Shuler. “ Three cards available:
1. A card for family members and friends who are COVID positive
2. A thank you card for front-line workers
3. A “thinking of you” card for children struggling during the pandemic



Wide World of DigiCOPY

Resolutions for 2021-Think Outside the Box
For 2021, why not shake things up a bit and try creating resolutions of a different variety?

1. Focus on a Passion, Not the Way You Look
Influencer Mik Zazon, who’s on a mission to “normalize normal bodies,” tells Parade, “… I want to inform readers that resolutions are in fact 
NOT an invitation to start a diet or a workout plan but a beautiful reminder that a new year can bring new life to our passions.”

2. Work out to feel good, not be thinner.
Instead of obsessing over the scale, obsess over how amazing you feel since you started being more active. Numbers don’t mean much.

3. Stop gossiping.
Don’t be that person. Spread positivity.

4. Give one compliment a day.
You never know—it just might make that person feel a whole lot better.

5. Go a whole day without checking your email.
Nobody’s going to die. It can wait until tomorrow.

6. Do Random Acts of Kindness
Encourage caring and compassion and believe it is better to be thoughtful and kind than to bully.  
Let’s spread smiles together! You don’t have to be big to make a BIG difference in the world.”

7. Read a book a month.
Haven’t you heard? Reading is good for your brain, it can reduce stress, and it can improve your memory and concentration.

8. Go someplace you’ve never been.
Step outside of your comfort zone and do something daring. It’s good for the soul and forces you to learn new things.

9. Clear out the clutter.
Clutter is literally bad for your health. Research says it stresses you out. Make 2021 the year of organization and cleanliness.

10. Turn off your phone one night a week.
You’re sleeping anyway. You don’t need it!
 
      -courtesy of Parade Magazine (parade.com)
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Talk about providing unique print solutions...DigiCOPY 
Green Bay was approached to help the Stump Farm Trail 
Race organizers with the awards for their runs and races.  
The November event in Suamico featured a number of 
running and biking events, and since  it is named “Stump 
Farm”, why not have axe handles for the awards (above)?

DigiCOPY found a solution with clear adhesive to identify 
the awards for all the events.  Thanks Stump Farm Trail 
Race for the opportunity to provide a print solution for 
you...happy to “handle” it!

(right) Wausau Store Manager, Gina  
VanderGeest, sharing the message from our 
“Be the Light” campaign with Newschannel 
7. Learn more about the COVID-19 program 
on page 2 of DigiCOPY Dialogue for  
Customers.



20 for 20 YouTube Series Celebrates Customers
In celebration of our 20th anniversary in 2020 (and continuing into 
2021), DigiCOPY presents its ‘20 for 20’ series, featuring 20 customers/
organizations we partner with and provide print solutions for through-
out Wisconsin.  Videos will be posted monthly on the DigiCOPY YouTube 
channel.
Go to youtube.com and type “DigiCOPY” in the search bar.  
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Service Quality @ DigiCOPY
“Happy customers are your biggest advocates and 
can become your most successful sales team.”  
 - Lisa Masiello, Chief Marketing Officer, TECHmarc Labs

The DigiCOPY mission statement includes a commitment to 
the 3 C’s...our co-workers, our community and our CUSTOM-
ERS.  In that vein, to better serve our customers, DigiCOPY 
asks service quality questions from a random sample of 70 
customers per month...10 customers from each of our seven 
store locations.

Customers are asked three questions, responses are on a 
scale of 1-10, with 10 being the highest:

1. Rate the QUALITY of the product(s) you received from  
DigiCOPY
2. Level of CUSTOMER SERVICE throughout the order process
3. Likelihood to REFER DigiCOPY to a colleague or  
acquaintance

Responses are shared with all co-workers monthly.  Below are  
results, store by store, for the past three calendar years:

Verbatim comments are also shared with co-workers...both 
the good and the bad.  Communication is a common theme in 
the comments...when communication is good with  
customers, people comment, and if communication suffers, 
customers notice that too.  Speed of service, responsiveness 
to last minute requests, “saving our bacon,” and caring  
attitude of DigiCOPY co-workers are common themes seen in 
the narratives that are captured each month.

The key is to reinforce the good that comes from the monthly 
service calls and “hard wire” those practices, and admit when 
you have issues of poor customer service and address those 
issues and improve.

Thanks to all our customers who reply monthly to SQ surveys.

2018

2019 Top 10 Tips for Excellent  
Customer Service 
1. Anticipate the needs of the customer. 
2. Greet customers with a smile. 
3. Make time for the customer. 
4. Make customers feel important. 
5. Apologize when things go wrong. 
6. Give customers more than they expect. 
7. Ask customers for feedback. 
8. Treat employees well. 
9. Be truthful about the products being sold. 
10. Bend the rules if needed to benefit  
customers.
        (Customer Service Managers Magazine)
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Print to Mail - Made Easy.
Direct mail is a powerful tool.  At DigiCOPY, we have years of 
experience helping customers advance their campaigns and 
promotions through direct mail marketing.  And we’re  
constantly adding new technology and equipment to  
provide the most effective output.

HOW IT WORKS
Mailing Type
We have the tools to handle your entire mailing project from 
start to finish.  We first work with you to define the mailing 
type that will work best for your project:

 First Class 
 (less than 200 pieces & select larger mailings)
  
 Mail pieces: postcards, letters, large  
 envelopes (flats) and small packages
 
 Standard Bulk 
 (select mailings more than 200 pieces)

 Mail pieces: larger quantities of mail prepared  
 for mailing at reduced postage.  Can apply to   
 various types of mail pieces.
 
 Every Door Direct Mail 
 (mail to every door in a targeted area)

 Mail pieces: large postcards with very specific   
 dimensions

Variable Data
Enhance your mail campaign by leveraging variable data  
technology.  You have the option to include custom text and 
images to better target your audience.

List Verification
You provide us with your mailing list and any variable  
information to be printed on your mailing piece.  We then  
verify your addresses, NCOA certify the list and presort.  Our  
software can eliminate duplicate addresses, provide  
geocoding information, and output a list of address changes 
from your list.

Production
We print your mail pieces, assemble and prep them for  
mailing.  Your postage can be printed directly on your mail 
pieces for a professional finished product.

Delivery & Postage
We take care of delivering your mailing to the post office for 
distribution.  We give you the option to use our postal  
permit, our use your own.  You also have the option to  
provide a postage check which we can deliver along with your 
mail pieces.

Making it Easy
At DigiCOPY, we want to be an extension of your business.  
That’s why we continually strive to offer the latest  
technology, products and services to help you manage your 
business, maximixe communication effectiveness and enhance 
your marketing.  We are your partner in propelling your  
business forward. 

We are very confident in the difference our mailing services 
solution can make for your business. 

Contact your account representative (on the back page of the  
newsletter) to receive 20% off the printing portion of your 
next print & mail project.  Reference “2021 newsletter mailing 
offer.”  Offer valid through June 30, 2021. No cash value. Not 
valid on DigiXpress on-line orders or accounts with special 
pricing.
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Our Mission: To Serve
Customers
We strive to build long-term relationships with each 
of our customers.  Together, we will provide the 
highest quality document solutions, employing  
digital technology and the dedicated, solution- 
oriented attitudes of co-workers.

Co-Workers
Each of our co-workers is a valuable member of the 
DigiCOPY family.  We appreciate their opinions, and 
recognize their hard work.  We value independent 
thinking and teamwork; and foster a flexible  
environment where creativity is rewarded.

Community
We acknowledge the invaluable relationships we 
form with our communities, customers, co-workers 
and suppliers.  We will play a vital role within each 
community we serve, providing career  
opportunities and unique services.

Here’s what our customers are saying:
“Excellent response time and customer service.  I submitted my printing requests 
electronically and the skilled pre-press and post-press employees efficiently 
completed my request.  The quality of the work was 
exceptional.”

“My interaction with our in-store representative was 
enjoyable.  She was prompt in any replies to my emails 
and she instilled the confidence that I needed to trust 
that my order would be taken care of to my satisfac-
tion.  Thank you.”

“Picked up my print tonight - it’s PERFECT! Looks great! 
Thanks for all the help - you certainly have a new  
customer. I’ll see you in the future for anything that 
comes along.”

“Easy to work with and great customer services. Always recommending  
DigiCOPY!

Eau Claire (715) 552-3444   Green Bay (920) 857-2208   La Crosse (608) 782-4355
eauclaire@dcopy.net   greenbay@dcopy.net   lacrosse@dcopy.net

Wausau (715) 849-2679   Stevens Point (715) 295-9606
wausau@dcopy.net   stevenspoint@dcopy.net

Milwaukee Van Buren (414) 283-2679      Erie/3rd Ward (414) 291-4050    
milwaukee@dcopy.net   milwaukee_erie@dcopy.net 

7 locations to  
serve you...

Your DigiCOPY  
Account Representative
<<SalesRep>> 
<<SalesRepEmail>> 
<<SalesRepPhone>>

Updates to our mailing list based on incorrect info above?  Contact Brant Bergeron at 
bergeron@dcopy.net or 715-347-2736. If you no longer wish to receive this publication,  
contact Bergeron as well.
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